
PLAY NICE WITH SEARCH ENGINES

WHAT ARE SEARCH 

ENGINES?

As search engines crawl the www, can they find your business?

Search engines are online tools that 
help users find information on the 
internet. When you enter a search query 
into a search engine (such as Google, 
Bing, or DuckDuckGo), it scans the web 
to find the most relevant content and 
presents it in a list of results. This list is 
called the Search Engine Results Page 
(SERP). The SERP typically includes a 
variety of results that best match your 
query, which may consist of:  

• Organic results (unpaid listings based on relevance and Search Engine Optimization (SEO))
• Paid results (ads, usually at the top or bottom of the page)
• Local results (maps or listings for businesses near the searcher)
• Other rich media (images, videos, news, etc.)

HOW SEARCH ENGINES WORK:

Crawling: Search engines use “crawlers” or “spiders” — automated programs that browse the web — to collect 
and index content from websites.

Indexing: After crawling the web, search engines organize and store the information in massive databases 
called indexes. This allows the search engine to quickly retrieve relevant results when online users search for 
something.

Ranking: When online users perform a search, the search engine ranks the results based on factors like 
relevance, authority, user experience and other algorithms to present the most useful results at the top.

WHY SEARCH ENGINES MATTER:

Access to Information: Search engines provide a quick, organized way for users online to find answers to 
their questions, access news, products, services, academic articles and much more. Without search engines, 
finding specific information on the internet would be much harder.

Traffic Generation: For websites, ranking well on search engines is crucial for visibility. A higher ranking means 
more traffic, which can translate into more customers, higher ad revenue and greater brand awareness. This 
is why businesses often invest in SEO (Search Engine Optimization) to improve their ranking.
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Improved User Experience: Search engines aim to provide users with relevant, high-quality content 
based on their queries. They continuously refine their algorithms to ensure that the search experience is as 
accurate and helpful as possible.

Content Discovery: Search engines help users discover new content, whether it’s a blog post, a tutorial, a 
product review or an academic article. This helps users stay informed and up-to-date on topics of interest.

Monetary Value: Many businesses use search engine advertising (like Google Ads) to reach potential 
customers. This pay-per-click model enables companies to target their audience effectively and directly.

Search engines are vital because they connect users with the vast amount of information available online, 
making the web more navigable and efficient. For businesses, a strong presence in search engine results is 
key to reaching their audience and driving growth.

A strong online presence starts with a business’s website and social media pages, which both play a critical 
role in its overall SEO strategy. While a website is typically the primary focus for improving search rankings, 
social media can complement these efforts in a variety of ways. We’ll break down how you can “play nice” 
with search engines to improve your website’s ranking. If you would like to explore solutions specific to your 
business, we are happy to set up a free consultation.

HOW A BUSINESS WEBSITE CAN IMPROVE SEO RANKING

1. OPTIMIZE ON-PAGE SEO:
• Keyword Optimization: Ensure your content (titles, headings, meta descriptions and body text) contains 

the relevant keywords your audience is searching for. Avoid keyword stuffing — use keywords naturally.
• Mobile-Friendly Design: With mobile-first indexing, Google prioritizes mobile-friendly websites. Ensure 

your site is responsive and adapts well to any device.
• Page Load Speed: Search engines favor fast-loading websites because they improve user experience.  
• High-Quality Content: Publish useful, informative and engaging content that solves key problems for 

your audience. This will keep visitors on your site longer, reduce bounce rates and improve rankings.
• Optimize Title Tags and Meta Descriptions: Make sure title tags and meta descriptions are well-written 

and relevant to the page content. These are the first things users see in search results, so they should 
be compelling.

• Internal Linking: Link to other relevant pages on your site to create a clear site structure and help search 
engines crawl your content more effectively.

• Structured Data (Schema Markup): Adding structured data (like schema markup) to your website 
helps search engines understand your content better and can increase the chance of rich snippets 
appearing in search results (such as star ratings, pricing or event details).

2. FOCUS ON TECHNICAL SEO:
• Fix Broken Links: Broken links (404 errors) on your site can hurt your SEO ranking. Regularly check for and 

fix broken links to improve user experience and avoid penalties.
• XML Sitemap: Make sure your website has an up-to-date XML sitemap so search engines can easily 

crawl and index your pages.
• Use HTTPS: Having a secure site (HTTPS) is a ranking factor for Google. It also helps establish trust with 

visitors.
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3. LOCAL SEO (FOR LOCAL BUSINESSES):
• Google Business Profile (GBP): Claim and optimize your GBP listing to appear in local search results, 

which is especially important for brick-and-mortar businesses.
• Local Citations: Make sure your Name, Address and Phone Number (NAP) are consistent across the web 

on directories, maps and local business listings. Inconsistencies can hurt local SEO rankings.
• Get Reviews: Positive reviews on Google, Yelp or other review sites not only improve trust but can also 

boost your local search rankings.

4. CONTENT MARKETING:
• Blogging: Regularly publish blog posts that answer common questions, address pain points or 

showcase expertise in your industry. Blog content also gives you more opportunities to rank for various 
long-tail keywords (ex. “Digital marketing for dentists”, “Shop purple cashmere sweater for work”).

• Evergreen Content: Create timeless, high-quality content that remains relevant over time and 
continues to bring in traffic (e.g., “How-to guides” or “Ultimate Resource” pages).

• Videos and Visuals: Google also ranks video content, images and infographics. If appropriate, include 
multimedia that is optimized with descriptive file names, alt tags and transcripts.

5. BACKLINKS:
• Earn High-Quality Backlinks: Having reputable websites within your industry link to your website 

(backlink) is one of the strongest signals search engines use to assess the authority of your website. 
Focus on quality over quantity.

• Guest Posting and Outreach: Reach out to industry blogs and media outlets for guest posting 
opportunities where you provide valuable content in exchange for backlinks.

• Content Promotion: Share your content on your own site and across other platforms to earn natural 
backlinks.

HOW A BUSINESS’S SOCIAL MEDIA CAN HELP IMPROVE SEO RANKING

While social media doesn’t directly influence search rankings (like backlinks or keyword usage), it can 
contribute in several indirect ways that boost SEO. Here’s how your business’s social media presence can 
support your SEO efforts:

1. INCREASE BRAND AWARENESS AND WEBSITE TRAFFIC:
• When your social media pages are active and engaging, they can drive significant traffic to your 

website. Each visit to your site sends positive signals to search engines.
• Sharing Content: By sharing valuable, optimized blog posts or landing pages on your social media, you 

increase the chances of getting inbound links from other users or sites. The more traffic you drive to 
your site, the better it looks to search engines.

2. ENGAGE WITH USERS TO BUILD AUTHORITY:
• Social media can help you establish your brand as an authority in your field. The more engagement 

(comments, likes and shares) your posts receive, the more it signals to Google that your business is 
trustworthy and relevant.

• Build Relationships: By interacting with your audience and industry influencers on social media, you can 
foster relationships that may lead to backlinks or mentions on authoritative websites.
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3. SOCIAL SIGNALS (INDIRECT INFLUENCE ON RANKINGS):
• While social signals like likes, shares or followers aren’t direct ranking factors for Google, they can 

indicate your content’s relevance and popularity. For instance, if a piece of content gets shared widely, 
it might attract more links or media coverage, which will improve your SEO over time.

• Content Amplification: When content is shared widely on social platforms, it can rank higher due to 
increased exposure, which may lead to more backlinks or search engine visibility.

4. OPTIMIZE SOCIAL MEDIA PROFILES FOR SEO:
• Profile Optimization: Make sure that your social media profiles (especially on platforms like LinkedIn, 

Facebook, Instagram, Twitter, etc.) are complete, contain relevant keywords and link back to your 
website. 

• Use Hashtags: Hashtags help people find your content on social media, and using popular industry-
specific hashtags can increase your chances of being discovered by a wider audience.

• Consistent NAP Across Platforms: Just like with local SEO, consistency in your Name, Address and Phone 
number (NAP) across your website and social profiles helps search engines trust your business’s 
legitimacy.

5. VIDEO AND VISUAL CONTENT:
• Platforms like YouTube (the second largest search engine after Google) allow you to rank video content. 

If you have a YouTube channel, optimize video titles, descriptions and tags to include keywords.
• Embed videos on your website and share them on social media to increase traffic and engagement, 

indirectly helping with SEO.

6. SOCIAL PROOF AND REVIEWS:
• Positive reviews or customer testimonials shared on social media not only enhance your reputation but 

can also lead to higher rankings, especially in local search results.
• Encourage satisfied customers to share their experiences on social media, which can help your 

business appear more legitimate and increase trust.

7. INCREASED ENGAGEMENT:
• User-Generated Content (UGC): Encourage your followers to create content related to your business. 

UGC helps build trust and can lead to more visibility and engagement with your brand.
• Social Sharing: The more your audience shares your content on social media, the more visibility you 

gain. These interactions, while not a direct ranking signal, contribute to overall brand recognition, which 
could lead to increased organic search interest.

CONCLUSION
To improve SEO rankings, businesses should ensure their website is optimized for search engines with 
quality content, technical SEO, local SEO and an effective backlink strategy. Additionally, social media plays 
a crucial role by driving traffic, boosting brand authority, increasing engagement, and encouraging content 
sharing — all of which can indirectly improve your search engine ranking. The key is to have a holistic digital 
marketing strategy where both your website and social media efforts are working together to enhance your 
online presence.
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